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EaseMyTrip's Vision 2030 Begins Showing Positive
Results: Revenue Grows 33.5%, Hotels & Packages
Revenue Surges 188.8% in Q2 FY27

Company advances diversification beyond core OTA operations
through electric bus deployment, EasyDarshan expansion, strong
Dubai growth and Al-led innovation

Q2 and H1 FY27 Key Highlights

1. Consolidated Gross Booking Revenue stood at ¥2,458 crore, while Revenue from
Operations reached ¥158 crore, registering year-on-year growth of 25.5% and 33.5%,
respectively. For H1 FY27, Gross Booking Revenue stood at ¥4,829 crore and Revenue
from Operations at ¥293 crore, growing 20.0% and 26.1%, respectively.

2. Dubai operations recorded Gross Booking Revenue (GBR) of ¥556 crore, compared
with ¥362 crore in Q2 FY26, reflecting year-on-year growth of 53.7%. Hotel segment
bookings increased to 7.9 lakh from 4.2 lakh in the corresponding quarter last year,
registering growth of 87.5%. Hotels and Packages revenue rose 188.8% to ¥92 crore,
providing an early positive indication of Vision 2030’s diversification strategy.

3. Easy Green Mobility (EMTev) commenced electric bus deployment in Bhopal during the
quarter, marking progress on the electric mobility initiative announced in September
2024.

4. The company's dedicated spiritual and domestic tourism vertical is gaining strategic
traction, supported by initiatives such as its partnership with the Government of
Jharkhand to promote spiritual, cultural and eco-tourism.

5. With a reported customer repeat booking rate exceeding 90%, EaseMyTrip is
strengthening its Al capabilities to deliver faster, more personalised and proactive travel
services. Capability to handle customer queries enhanced by 2x via WhatsApp-based
interface to be launched in H2 FY27.

New Delhi, 14 November 2026: EaseMyTrip, one of India's leading online travel technology
platforms, announced its financial results for Q2 FY27, highlighting progress in its strategy to
diversify beyond its core online travel agency (OTA) operations and develop multiple growth
engines across travel, mobility and technology. Revenue from Operations grew 33.5% year-on-
year to ¥158 crore, while Gross Booking Revenue rose 25.5% to ¥2,458 crore.

The quarter marked an important phase in the company's diversification journey, led by the
commencement of electric bus deployment in Bhopal, continued momentum in Dubai
operations, expansion of the Hotels and Holidays business, and the development of Al-powered
customer solutions.

The company is also strengthening its specialised tourism offerings, including EasyDarshan,
through institutional partnerships and destination-led initiatives, further broadening its presence
beyond conventional air ticketing.



Together, these developments reflect continued execution of EaseMyTrip's Vision 2030
roadmap, outlined in the preceding quarter, with an emphasis on business diversification,
international expansion, Al-led innovation and sustainable long-term growth. The 188.8%
growth in Hotels and Packages revenue and 53.7% increase in Dubai Gross Booking Revenue
provide early positive signs of results from these priorities.

From Commitment to Execution: Electric Buses Roll Out
in Bhopal

A significant milestone during Q2 FY27 was the commencement of electric bus deployment in
Bhopal by EaseMyTrip's electric mobility arm, Easy Green Mobility (EMTev). The rollout marks
tangible progress on the company's September 2024 announcement to enter electric bus
manufacturing through Easy Green Mobility, with YoloBus envisaged as its operating arm.

Despite disruptions in global supply chains, EMTev commenced deployment in Bhopal during
the quarter, marking an important transition from the company's previously announced electric
mobility plans to on-ground execution.

The Bhopal deployment represents an important step in EaseMyTrip's efforts to build a
business beyond its traditional travel booking operations while participating in India's transition
towards cleaner transportation.

EasyDarshan Builds Momentum Through Strategic
Tourism Partnerships

EaseMyTrip's dedicated spiritual and domestic tourism vertical, EasyDarshan, is emerging as
another important component of its strategy to broaden its business beyond conventional OTA
services.

Having launched EasyDarshan earlier, the company is now strengthening the vertical through
destination-led tourism initiatives, specialised travel offerings and institutional partnerships. A
notable development was the signing of a Memorandum of Understanding (MoU) with the
Department of Tourism, Government of Jharkhand, in July 2026, to promote the state's spiritual,
cultural and nature-based tourism destinations.

EaseMyTrip, through EasyDarshan, secured the Punjab Government's mandate under the
Mukh Mantri Tirth Yatra Yojana to manage pilgrimage travel for over 2 lakh devotees from
Bathinda to Amritsar over a 12-month period. This initiative highlights EasyDarshan's
experience in managing large-scale pilgrimage programmes in collaboration with government
institutions.

The collaboration aims to leverage EaseMyTrip's customer reach, digital capabilities and
EasyDarshan platform to promote destinations such as Shri Baidyanath Dham, along with
Jharkhand's temples, waterfalls, forests, eco-tourism experiences and cultural heritage.



Dubai Operations Sustain Strong International Growth
Trajectory

EaseMyTrip's Dubai operations continued to demonstrate strong business momentum during
Q2 FY27, reinforcing the growing importance of international markets in the company's
diversification strategy.

Dubai operations recorded Gross Booking Revenue of ¥556 crore during the quarter, compared
with ¥362 crore in the corresponding quarter of the previous year, representing year-on-year
growth of 53.7%.

The company is also pursuing international growth opportunities through corporate partnerships,
including initiatives in Latin America, Brazil, US, UK and Thailand. International expansion
remains an important pillar of Vision 2030, providing EaseMyTrip with opportunities to broaden
its geographic presence and develop additional sources of business.

Leveraging 90%+ Repeat Bookings Through Al-Led
Innovation

EaseMyTrip's reported customer repeat booking rate of over 90% provides a foundation for the
next phase of its Al-led innovation strategy.

This includes ReSave, an Al-led solution being developed to monitor existing flight bookings
and identify genuine post-booking savings opportunities when lower fares become available.
EVA, an Al-powered virtual travel assistant designed to make travel discovery, planning and
customer interactions more intuitive, personalised and efficient. ChatGPT Apps integration, an
initiative intended to enable conversational travel discovery and planning, allowing users to
explore travel options through Al-powered interactions.

These developments reflect EaseMyTrip's focus on extending its technology proposition beyond
the point of booking towards ongoing customer engagement and assistance throughout the
travel journey.

Vision 2030: Connecting Strategy with Execution

EaseMyTrip's Vision 2030 roadmap, outlined in the preceding quarter, provides the strategic
framework for its ongoing transformation from a conventional online travel booking platform into
a broader travel, mobility and technology ecosystem.

The roadmap focuses on developing multiple growth engines through diversification,
international expansion and Al-led innovation.

Progress across these priorities is increasingly visible through specific business initiatives and
early business results. Hotels and Packages revenue grew 188.8% year-on-year to ¥92 crore,
while Dubai Gross Booking Revenue increased 53.7% to ¥556 crore, providing encouraging
early signs of progress under Vision 2030.



The Bhopal electric bus rollout represents execution in a new mobility vertical. EasyDarshan
and the Government of Jharkhand partnership demonstrate the company's efforts to develop
specialised tourism offerings through institutional collaboration. Growth in Dubai operations
reinforces the international expansion strategy, while the Hotels and Holidays business is
broadening the company's non-air travel proposition.

At the same time, Al-led innovations such as ReSave, EVA and ChatGPT integration are
intended to strengthen the company's core technology platform and improve the customer
experience.

Together, these initiatives form part of EaseMyTrip's objective of progressively reducing its
dependence on traditional OTA operations by developing a more diversified portfolio of
businesses and services.

The company's near-term emphasis remains on strengthening execution, expanding existing
capabilities and building sustainable foundations for long-term growth.

Rikant Pittie, Co-founder & CEO, EaseMyTrip, said:

"EaseMyTrip delivered a strong performance in Q2 FY27, with Revenue from Operations
growing 33.5% year-on-year to ¥158 crore and Gross Booking Revenue increasing 25.5% to
2,458 crore. For the first half of FY27, Revenue from Operations stood at ¥293 crore,
registering growth of 26.1%, while Gross Booking Revenue reached 4,829 crore, up 20%
year-on-year. These results reflect the strength of our core business as we continue to build
additional growth engines across travel, mobility and technology.

The commencement of electric bus deployment in Bhopal during the quarter is an important
milestone. We announced our entry into this sector in 2024, and despite challenges posed by
global supply chain disruptions, we have now begun translating that commitment into on-ground
execution.

EasyDarshan is another example of how we are expanding beyond conventional travel
bookings. Our mandate under the Punjab Government's Mukh Mantri Tirth Yatra Yojana to
manage pilgrimage travel for over 2 lakh devotees reflects our experience in organising large-
scale spiritual journeys. Alongside this, our partnership with the Government of Jharkhand
demonstrates the potential of institutional collaborations in developing specialised tourism
offerings and creating new opportunities within India's domestic travel ecosystem.

Our Dubai operations continue to demonstrate encouraging momentum, with Gross Booking
Revenue growing 53.7% to ¥556 crore, while Hotels and Packages revenue grew 188.8% to
%92 crore. These are early positive signs that our Vision 2030 priorities are beginning to show
results, even as our growing Hotels and Holidays portfolio broadens the range of services we
offer customers.

Technology remains central to this transition. With a customer repeat booking rate exceeding
90%, we have an established base of loyal customers. Our investments in Al, including ReSave,
EVA and conversational travel technologies, are aimed at delivering faster, more personalised
and proactive services while deepening customer engagement.

Vision 2030 brings these initiatives together under a common strategic direction. Rather than
viewing each new business as an isolated opportunity, we are building a more diversified travel



and mobility ecosystem, supported by technology, international expansion and a strong focus
on execution.

For further information, please contact:
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Aishwarya Srivastava
Public Relations Advisor - EasemyTrip

aishwarya.srivastava@easemytrip.com

+917631896756

This press release may include statements of future expectations and other forward-looking statements based on
management's current expectations and beliefs concerning future developments and their potential effects upon Easy
Trip Planners and its subsidiaries/ associates. These forward-looking statements involve known or unknown risks and
uncertainties that could cause actual results, performance or events to differ materially from those expressed or
implied in such statements. Important factors that could cause actual results to differ materially from our expectations
include, amongst others: general economic and business conditions in India and overseas, our ability to successfully
implement our strategy, our research and development efforts, our growth and expansion plans and technological
changes, changes in the value of the Rupee and other currency changes, changes in the Indian and international
interest rates, change in laws and regulations that apply to the related industries, increasing competition in and the
conditions of the related industries, changes in political conditions in India and changes in the foreign exchange
control regulations in India. Neither Easy Trip Planners, nor our directors, or any of our subsidiaries/associates
assume any obligation to update any forward-looking statement contained in this release.
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